Running Head: TOOTH WHITENING 		  1
TOOTH WHITENING 	  	   3










Annotated References on Tooth Whitening 
Name 
Institution 















Annotated References on Tooth Whitening 
American Dental Association. (2012). Statement of safety and effectiveness of tooth whitening products, Chicago, IL; Author
The publication addresses the need for a consultative forum to facilitate the definition of the emerging teeth whitener products in the market. The two prominent forms of teeth-whitening products are the bleaching and non-bleaching agents to remove stains. Particularly, the use of a bleaching process involves the application of peroxide components to eradicate intrinsic and extrinsic stains. On the other hand, non-bleaching agents utilize physical or chemical processes to eliminate external stains from the patient’s teeth. The emergent of myriad teeth-whitening products in the market necessitate the need for a scientific forum among the dentist and other stakeholders to facilitate standardization in the definition of terms regarding the use of ‘whitener’ and other critical elements. 
	Further, the article elaborates on the procedures to administer the teeth-whitening products to bolster the level of efficiency for the users and dentists. The detailed procedure outlined in the article will be relevant in the essay about the surge in the use of tooth-whitening products among the patients suffering from teeth cavities. Specifically, the distinction between bleaching and non-bleaching approaches will be critical toward enhancing patients’ oral hygiene because it provides a diverse methodology to enhance oral hygiene. 
Sevey, J. & Atwell, R. (August 13, 2017). “Could white teeth help you land a job interview?” Creative Dental Solution,
	The article reveals some of the essential benefits of having healthy teeth that include enhancing a career projection and social prosperity. Individuals with white teeth are admirable because of the perceived hygiene and genetic suitability, which attract others. Further, the authors reveal having whiter teeth indicate an individual has a strong enamel necessary to protect the inner dental structure. Protecting enamel can be an effective approach to safeguard oral hygiene and attract other people because strong teeth elicit a positive perception toward an individual, which can subsequently influence the hiring panel during a job interview. 
	Therefore, the merits of white teeth and critical habits that an individual should desist will be vital in the essay about the use of whitener products. The escalating demand for the teeth-whitener products can be linked to the benefits oral hygiene that includes enhancing positive perception toward an individual.  
Guardian, How much does a teeth-whitener really cost? New York, NY; Author
	The article addresses the cost-implication associated with the various teeth-whitening products available in the current market. An In-Office Whitening is an effective product available for use by the consumers because it elicits immediate and lasting outcomes when applied effectively. An In-Office Whitening is a common method that cost on average $650 and involves the application of gel by a dentist for 15-30 minutes. The other relatively cheaper methods include Whitening Kits, Over-the-Counter Teeth-Whitening products, and Whitening Toothpaste. Therefore, the choice of a particular product is dependent on affordability. 
[bookmark: _GoBack]	The choice of the article merits because it provides an alternative perspective on the use of whitening products. Precisely, the differences in efficiency and reliability inherent with various tooth-whitening products will provide an appropriate viewpoint in assessing the myriad products in the market. An appropriate recommendation and conclusion in the essay about the use of teeth-whitening products among the patients suffering from cavities require an elaborate cost-benefit assessment.

